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About Natac

Natac (NAT) it is an industrial group founded in 2010,
dedicated to the manufacture and
commercialization of healthy ingredients of natural
origin, primarily plant extracts and omega-3 oils.
Their products are

Its products are for the nutraceutical, intended for the
pharmaceutical, food, animal nutrition, and cosmetic nutraceutical,
sectors. Since November 2023, the company has pharmaceutical, food,
been listed on BME Growth, where it carried out the animal nutrition, and
second-largest capital increase in the history of this cosmetics sectors
market.
The group operates under a B2B model and has three % 5
production plants in Spain, in addition to commmercial
offices in the United States and Singapore. H N
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Its first factory, located in Palenciana (Cérdoba),
began operations in 2012 and is dedicated
exclusively to olive extracts. Later, in 2021, Natac
expanded its production capacity with the
opening of a multiproduct plant in Hervas
(Caceres), which is considered one of the most
efficient in the world for the manufacture of plant
extracts.

This state-of-the-art facility can process up to
3,000 tons of raw material per year, producing
both natural ingredients and active plant-based
compounds for the pharmaceutical sector, after
obtaining GMP certification.

The company’s third production unit is located in
As Somozas (A Coruria) and is the largest
omega-3 factory in Spain. Operational
since September 2024, it is situated on a 28,000
m? site and uses cutting-edge technology to
process omega-3 oils derived from fish.
Innovative ingredients for the food, nutraceutical,

and animal nutrition sectors are developed at
this facility.

Innovation and Sustainability in the DNA

Natac combines state-of-the-art technology with a strong commitment to innovation and
sustainability. Its comprehensive approach—from the responsible sourcing of raw materials to
large-scale production—positions the company as a global benchmark in the manufacture of
high-quality natural ingredients for various industries.

Since its founding, the group has participated in and led more than 45 national and international R&D

projects, with a leadership position in Europe, evidenced by the most ambitious project to date:
SustaiNext.
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This project belongs to the Flagship category, which promotes the
é construction of large industrial facilities that are unique in their kind
c and highly innovative, under a model of economic and environmentall
o sustainability. Its goal is to contribute to the expansion of the circular
SUStq|NeXt economy in Europe. SustaiNext, with a budget of €22 million, is the first
project in this category that the European Union has awarded entirely
to Spain since the program'’s inception in 2014.

Natac leads a consortium of 21 European partners to bring this project to life, which aims to transform
the traditional botanical extract industry by implementing a digital, dynamic, versatile, disruptive, and
multiproduct biofactory at an industrial scale, with high processing capacity and following a NetZero
Carbon strategy.

The ultimate goal of SustaiNext is to transform Natac’s current production plant in Hervas into the most
modern, digital, innovative, and sustainable plant for plant extracts in the world, positioning both the
company and the region at the forefront of the global industry.

The project will be industrially implemented using six European raw materials of sustainable and local
origin. From these, 46 healthy botanical ingredients will be developed.
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Key Executives

Antonio Delgado
Co-founder and Chief Executive Officer

Antonio holds a degree in Philosophy from UNED (Graduation Award for the best
academic record), an MBA from IE Business School, and a TGMP from Harvard Business
School. He has over fifteen years of experience in Commercial and Marketing
Management within the food and pharmaceutical industries, and an additional fifteen

years as a CEO. Before founding Natac, he served as Sales and Marketing Director at
Biosearch Life and the Provimi Group. He also held the position of Commercial Director at
the Europac Group.

José Carlos Quintela
Co-founder and Scientific Vice-President

José Carlos holds a degree in Pharmacy from the University of Santiago de Compostela
(Extraordinary Graduation Award) and a PhD in Biological Sciences from the Autonomous
University of Madrid. He has 30 years of experience in the pharmaceutical and
biotechnology industry, focusing on the research and development of new healthy
ingredients, medicines, and dietary supplements derived from natural products. Before

founding Natac, he served as Director of Research and Development at Biosearch Life
and Exxentia, and as Technical Pharmaceutical Director at GSN.

Natac in numbers
+ 4 7 M€ Total 1 6 Years of 3 Manufacturing
revenue in 2025 history plants
+1 40 e Traded on the
Professionals projects SBME Growth
8 Patents 1 O Brands
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